BRIEF CASES IS DELIGHTED TO SUPPORT
CREATIVE SOLUTIONS

linking business and university

DELTA GLOBAL

LUXURY SUSTAINABILITY ECOMMERCE INNOVATION

DELTA GLOBAL

CHlAL | &4 O

20

8
I g A Glogyy

CREATIVITY AND SUSTAINABILITY -
HAND IN HAND

ith offices based around the world, including the
WUK, New York and Hong Kong, Delta Global is an
international business the pushes the boundaries of luxury
packaging supply and distribution and prides itself on
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prioritising sustainability both in and out of the workplace.
So much so, that sustainability is one of its key pillars,
incorporating it into everything that it does.

Earlier this year, the company was awarded its latest
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gold standard accreditation — an accolade which is only
awarded to businesses in the top 5%.

Robert Lockyer, founder and chief client officer, said at the
time: ‘Whilst sustainability remains at the forefront of all that
we do, it feels such an achievement to be recognised for
our ongoing efforts.’

EcoVadis takes into consideration a business’s approach
to the environment, labour and human rights, ethics and
sustainable procurement — and with an impressive score,
Delta Global was granted the gold award.

The entire company ethos and deliverables are what
has led to such an award - from the processes used,
reports, policies and audits to implementing ethical and
quality legislation.

Delta Global is FSC certified and is passionate about ESG
responsibilities and ensures that all staff are regularly
trained and up to date with the latest industry standards.

‘We are aware that there is always more that can be
done, which is why we work with our clients and partners
to re-engineer products and packaging to be as green
and eco friendly as possible, explained Robert. ‘And we
introduced our sustainable supply chain services, Delta
Global Intelligence to limit our impact and reduce our
carbon footprint.

CLEVER IDEAS

Known for its innovative bespoke packaging, Delta Global
has recently launched Delta Global Originals, consisting of
ten innovative packaging designs that have been designed,
developed, and manufactured in-house.

Robert said, ‘Our aim is to innovate, challenge and disrupt
the industry, and this launch enables us to take our aim
multiple steps further.

‘There are already lots of packaging solutions on the
market — some of which we have created and are
responsible for — however, we must not take our foot off
the pedal.

‘Our four key pillars are at the very heart of Delta Global,
with ‘Originals” having a primary focus on sustainability.

In fact, sustainability is the very reason we launched the
Delta Global Originals. Our own market analysis identified a
gap in the market, and so we have made it our mission to
push boundaries.

KEY FOCUS

All packaging products within the collection are made

from materials that are sustainable and FSC accredited. Each

design is either entirely recyclable or entirely reusable, allowing

for a completely multipurpose, multifunctional product.
‘Sustainability is the core focus, without compromising

premium quality or

experience, continued

Robert. Each ‘Original

encompasses d strong

sense of luxury and creates

the ultimate unboxing

experience for both our

clients and their consumers —

it was important for us to ensure that
these elements weren't lost.

Robert continued, ‘We pride ourselves on efficiency; how
and where the product is designed and aim to create less
of a manufacturing process.

‘Our promise is to manage the supply chain. We try to
stock our packaging solutions in the most localised place to
delivery in order to minimise supply chain miles, reduce our
impact on travel and thus, our carbon footprint’
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For further information on the Creative Champions at
Delta Global, please go to deltaglobal.co, telephone
0116 284 7171, or e-mail hello@deltaglobal.co
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