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randing and signage expert MacroArt is this month'’s
Creative Champion.

The company works in a number of sectors including live
events and exhibitions, retail, sport, property, interiors and
heritage and visitor attractions, enabling customers to get
the very best.

MacroArt states that ‘We work with creativity, passion,
excellence, and care. No matter the scale, deadline, or
complexity of your project you can rely on our profession-
alism to deliver a high quality, impactful end result — and
that is easy to see from just some of the exciting work that
the company has produced recently.

Established in 1992, the company works from a pro-
duction hub in St Neots, Cambridgeshire, which operates
24 hours a day, seven days a week, producing a vast
range of creative signage and branding from creation
to finishing.

The wide format specialist recently teamed up with
sister company Aluvista, to deliver a stunning range
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of graphics for the Pokémon World Store at this year’s
World Championships in London’s ExCel.

Working closely with new clients, Inception Worldwide, and
Pokémon, the teams provided a large scale full service
package together with other contractors to build the World
Store at what is believed to have been the largest ever
Pokémon event.

With tens of thousands of visitors attending the tournament,
having the right in-store experience for the merchandising
displays was essential. MacroArt's team delivered the
design, print and framework production as well as the
installation and derigging at the ICC Capital Hall at ExCel, to
ensure the store was a success.

Elements included more than 1000 m? of floor vinyls, 1500 m?
of recyclable dye sublimation fabrics and 500 linear
metres of modular frames to create the walling, as well as
print for over two dozen reusable hanging and freestanding
lightboxes and 33 gondola units. Aluvista also supplied a
gantry truss to support the main entrance lightboxes.

Everything was produced, finished, and packed requiring
four articulated lorries and four large vans to deliver to site.
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The onsite teams oversaw the complete installation, working
with the build exhibition company, electricians, riggers, and
audio visual teams, to ensure a seamless installation. Despite
a challenging set up process, including delays in rigging, the
project took just six days to install to deliver the perfect retail
experience for the Pokémon Championships.

In addition to the comprehensive use of recyclable
matterials for the graphics, all framework supplied was either
rented or produced to ensure it can be repurposed at future
events maximising sustainability across the installation.

As one of River Island’s preferred suppliers, MacroArt was
delighted when it was approached to help charity partner,
Newlife, the charity for disabled children, develop and
open a high street charity shop with a difference in High
Wycombe, Buckinghamshire.

Collaborating with the creative team at River Island,
MacroArt provided print and installation services for the
new store including window display, store signage and
column graphics to ensure the new outlet’s vibrant pink
and blue branding makes a real high street impact.

Working with River Island’s design team and Andrew
Murphy-Hayes, Newlife head of retail stores, MacroArt
undertook all the site survey, pre-production, print and
installation duties for the new store, making sure the
graphics were impactful and highly durable, to ensure a
long term solution was achieved.

Twycross Zoo’s latest visitor attraction also benefitted

For further information on the Creative Champions at MacroArt, please go to macroart.co.uk,
telephone 01767 677946, or e-mail hello@macroart.co.uk

from MacroArt's expertise. The Gruffalo Discovery Land

was brought to life with a stunning range of graphics and
signs from the company.

Collaborating with themed attraction specialists Richard
Matthews Associates (RMA), MacroArt helped deliver the
graphical impact for Twycross Zoo’s exciting new themed
area. Covering four acres, The Gruffalo Discovery Land brings
to life the much loved characters from the bestselling child-
ren's book and aims to inspire children to consider the import-
ance of conservation and the natural world around them.

The team at MacroArt spent more than 40 person days
creating and installing over 850 square metres of graphics for
the attraction, working alongside Twycross Zoo's design team
to make sure it was ready for the VIP opening event at the end
of March.

The extensive project included the initial survey of the
complex site, carpentry, flooring, and electrical work, to
printing more than 80 separate dye sublimated fabrics and
fitting them to almost 1.2 km of curved SWAL tracking. In
addition, an array of ACM panels and bespoke circular
lightboxes were installed around the site, further enhancing
the visitor experience.

Due to the nature of different materials used across the site,
MacroArt’'s dye sublimation, UV and bespoke departments
worked across the project with the installation team bringing
everything together on site.

Sustainability again played a key role in the project which
used a combination of PVC free, recyclable materials and
reusable panels wherever possible, with all waste materials
returned to MacroArt for processing through its accredited
waste recycling channels.
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