
 
 
 
 
 
 
 
 

EARTH ISLAND MEDIA PACK 2025 
P R O V I D I N G  S O L U T I O N S

Tired of scary 
sales people?



Welcome to a world of positive print – come and be part of it! 
 

Come and try a new, better, more positive way of promoting and marketing your products and services. 
 

Whatever market you are looking to get to in print, we can help. If it is general commercial – offset or digital, 
packaging and labels, industrial print, wide format, or even environmentally friendly printing, we have a 

magazine that can cover all your needs. 
 

As a leading print and digital publisher, Earth Island’s market leading circulation, distinctive informal style, 
incredibly good looks and a greater breadth of editorial, have grown to become the ones that your customers 

are talking about and taking notice of. 
 

We do not believe in a ‘one size fits all’ package, and you will find that we will work with you in a very different 
way to many other business titles. 

 

Advertising enquiries 
david@earthisland.co.uk 

01892 522563/07711 004558 



The Solutions portfolio, which includes Print Solutions, Packaging Solutions, Green Solutions and IndPrint, is a print 
and digital news source that offers engaging, compelling, trusted, and industry relevant content. 

 
 

Reach

 
 

Unique visitors 
Performing 66% better 

than comparative news 
and media sites

 
 

Website average visitor 

duration 8 minutes,  

38 seconds 

Performing 90% better  

than comparative news  

and media sites

28,000+ 
Print circulation

25,000+ 
Newsletter subscribers

28,000+ 
E-mail subscribers

7,700+ 
Followers on X



Bringing you Solutions – the team 
 
Our editorial and advertising team will be happy to talk to you so that you can plan your marketing strategies as 
a cohesive whole across print and online channels. 

 
Telephone: 01892 522563 

 

Pickforde Lodge, Pickforde Lane , Ticehurst, East Sussex, TN5 7BN

Editorial and all things written/Publisher 
Susan Wright  
susan@earthisland.co.uk 
 
Advertising, sales and marketing, promotions, and 
generally getting the best message out for you 
David Gamage 
david@earthisland.co.uk 
07711 004558 
 Production, creative design and artwork 
Steve Crawley 
steve@earthisland.co.uk

 

Administration, accounts, keeping us in order 
and keeping you happy when you call  
Louise Gamage 
louise@earthisland.co.uk 
 
Online promotions 
Tim Cundle 
tim@earthisland.co.uk 
 
For all biscuit related enquiries 
Chewman of the Board 
Dr Ted E Bear 
hello@earthisland.co.uk



What we can do for your business 
 
• Better market penetration. 
• Enhanced presence through creative marketing. 
• Better relationship building with customers through our informal, friendly and consumer based style. 
• Be part of the brightest, most stimulating and positive magazine in the industry – the one that gets noticed. 
• Be seen as an ethical company that supports the printing industry. 
• Help to bring print back to life and enthuse your customers. 
 Our print and packaging readership

68%8%

24%

Printers 

Print buyer 

OEMs

51%15%

34%

Graphic designers 

Brand owners 

Ad agencies

68%32%

Commercial printers 

Packing

Printer demographicPrint buyer demographicReadership demographic



In business we all need to find Solutions, and get results. Solutions to creativity and ideas, solutions to generally 
running a business, solutions to new market opportunities, solutions to sustainability. We will provide those 
Solutions and get you results. 

Print Solutions provides a bright, strong print industry monthly, with a mix of in-depth features and news, 
written in an informal, friendly manner with a ‘consumer’ style that is like no other print industry magazine  
on the market 
 
We are proactive to trends and changes in the industry, so will adapt our features to reflect the most important 
issues to the graphic arts. Give us a call to find out more.



Editorial themes 
• Eco friendly plates 
• Why use digital for packaging? 
• Short run labels 
• Coloured papers 
• MIS 
• Bookletmaking 
• High quality board 
• Colour management 
• Die cutting 
• Web to print 
• How to sell digital 
• Remote proofing 
• Small format offset 
• Working with uncoated paper 
• Preflighting 
• Automation on-press 
• Folding and creasing 
• Creative papers 
• Special effects on-press 
• PUR/EVA binding 
• Workflow – making the link 
• Adding value through finishing

Circulation: 
The printed magazine goes to 8000+ registered readers (a mixture of printers 
and print buyers), with another 28,000+ receiving an online page turner version 
by e-mail. 

We also post news, articles and promotions to thousands more across our 
websites and social media channels. 
  
Advertising deadline 25th of each month. Editorial deadline 15th of each month. 
 
News is updated daily on our webistes and e-newsletters are sent out weekly.  
  
Solutions is free, on a sign up basis, to everyone involved in UK print, packaging, 
design, mailing, publishing, cross media brand owners or allied industries.  
 
Advertising options include: 
• Front cover campaign package from £3500 
• ‘Tech it out’ technology focused double page spread £1750 
• £1200 full page ad, £695 half page, £375 quarter page or strip ad. 
• Newsletter sponsorship £550 per month. 
• Featured products/company showcase £350 for 3 months, £500 for  

6 months, £750 for 12 months 
• Ad banner or video £350 per month. 
• Hyperlinked PR with web and social media coverage just £250. 
• Targeted emailouts just £750. 
• Other options including front covers, knowledge guides, sponsorships, 

competitions, digital promotions, available.



 
Packaging is a powerful influencer in the buying decision and it can make or break the product. It is about brand 
extension, it is about stirring the buyer and ensuing them to select a certain product. Packaging differentiates,  
it is alive, it is stimulating, and it can engage the senses.  

Packaging Solutions brings you all the creative ideas and inspiration that you need to look at the market 
opportunities and bring them into your business. 
 
Editorial themes 
• Colour management 
• Smart packaging 
• Short run packaging 
• Embossing and foiling 
• Creative boards 
• Printing corrugated 
• Packaging and sustainability 
• Using variable data effectively 
• Software 
• Design 
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Packaging Innovations & Empack 2025 returns to the NEC 

Birmingham on 12 and 13 February 2025, and work is already 

underway to offer a show that is packed with innovation. 

Now open for registration, the event is poised to be the 

largest yet and will once again connect the entire packaging 

supply chain, offering a platform for businesses to showcase 

the latest innovations, services, and sustainable solutions. 

Exhibitors will have the chance to engage with a rich pool 

of prospects.  Attendees wil l  include representatives 

from top brands and sectors such as food and beverage, 

FMCG, pharmaceuticals, beauty and personal care, and  

e-commerce, all seeking advancements in primary and 

secondary packaging.  

Some of the biggest names in packaging agree that the 

show is well worth visiting. 

‘It is a fantastic show. A lot of our work is done online, so 

it is a great opportunity to get to meet and talk with 

people and see what innovations are out there,’ said Jon 

Wells, sustainable packaging manager at Asda. 

‘The reason I attend this show is to find new opportunities 

and see the latest innovations happening around the 

world,’ said Muhammad Usman Zafar, senior procurement 

manager – global packaging at PZ Cussons. ‘It provides a 

great way to understand where the world is heading, where 

suppliers focus, and whether it aligns with customer needs. 

Being in the FMCG industry, we are closely connected with 

consumers, but it is also important to ensure that the upper 

or secondary industries think along the same lines.’ 

 

GETTING SMART 

One of the key highlights of Packaging Innovations 2025 is 

the introduction of the Smart Packaging Zone, where the 

future of packaging will be on full display. Featuring NFC 

chips, RFID tags, and augmented reality (AR) solutions, 

this new zone is designed to showcase the potential of 

interactive packaging, offering customers and brands a 

futuristic, immersive experience.  

The event also brings back its ever popular Foodservice 

Packaging Zone, which is expected to attract key figures 

from the UK's top retailers and food to go outlets, while the 

Label & Print Zone will be a hub for those looking to streamline 

their production processes, connecting labelling, corrugated 

packaging suppliers, and print finishing with decision makers 

from brands like Unilever and Marks & Spencer.  

The Contract Pack & Fulfilment Zone, held in partnership 

with the BCMPA, is also not to be missed for businesses 

looking to outsource packing and fulfilment services. This 

area, held in collaboration with the BCMPA, is the only event 

in the UK dedicated to outsourced packing, co-packing, and 

fulfilment services.  

‘There are very few opportunities where you can gather 

almost the entire sector in one place, and Packaging 

T h e  n e x t  P a c k a g i n g  I n n o v a t i o n s  &  E m p a c k  w i l l  b e  c r a m m e d 

with good things for  everyone in the packaging supply chain,  

f rom innovat ive  products  and serv ices  to  a  packed seminar  

and knowledge sharing programme. We f ind out more.

PACKING THEM IN 
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Innovations is truly that opportunity for anyone interested 

in packaging,’ said Margaret Bates, head of the UK pEPR 

Scheme Administrator. ‘This is the place to catch up with 

people, learn about the latest innovations, discover current 

trends, and even learn about future plans. You can see not 

only what is currently on the shelves but also what will be on 

the shelves and what influences those behaviours.’ 

 

AUTOMATION 
In addition to these focus zones, Empack Birmingham will be 

a key draw for those working with packaging machinery, 

robotics, and automation technology. This event area will 

bring suppliers and manufacturers together to present 

coding, marking, filling, palletising, and warehouse auto-

mation innovations. Brands like Amazon and Tesco are 

expected to attend, looking for solutions to increase pro-

ductivity, enhance safety, and improve traceability in their 

supply chains. 

Naomi Stewart, marketing manager at Easyfairs, said: ‘This 

event is where ground breaking ideas come to life. We are 

proud to connect stakeholders from across the supply chain, 

giving them direct access to the latest packaging technology 

and sustainable solutions. The synergy and collaboration 

that emerge from these interactions often lead to transform-

ative advancements in the industry. 

‘We look forward to showcasing innovative solutions that 

will shape the future of packaging and drive progress across 

various sectors.’ 

Will Mercer, business unit paper research and development 

director at Coveris, highlighted the show’s importance, saying: 

‘This show brings together the entire supply chain under one 

roof. It is an unparalleled opportunity to showcase our 

innovations and see what the rest of the industry is doing.’ 

‘I think it is a great mix of inspiration just from walking 

around and seeing what people are exhibiting, and also a bit 

of challenge and insight – food for thought – from dipping 

into some presentations,’ said Lisa Meade, head of structural 

packaging at Kingfisher. ‘It is also a great opportunity to 

catch up with people I may not have seen for a while and 

to connect with others in the industry. I can see what is 

happening, meet new people, discover new packaging 

innovations, and hopefully start planning for futureproofing 

and similar initiatives.’ 

 

EVEN MORE 
With over 460 exhibitors and more than 7000 visitors expected, 

Packaging Innovations & Empack 2025 offers even more. 

‘As 2025 approaches, the need for businesses to stay 

ahead of the latest trends in packaging has never been 

more crucial,’ said Naomi Stewart. ‘Many businesses set 

ambitious sustainability targets for 2025, and whether they 

hit those targets or not, they have to keep moving forward 

as 2030 is on the horizon – and with it comes another 

raft of sustainability goals, including the UN's Sustainable 

Development agenda. 

‘Between the increasing emphasis on sustainability and 

new regulations, the challenges are plentiful – but so are the 

opportunities. By attending Packaging Innovations & Empack, 

businesses will be well placed to take these opportunities.’ 

The more than 50 speaker conference programme will 

offer attendees expert insights into the latest trends, 

challenges, and innovations shaping the industry. Featuring 

thought provoking presentations, case studies,  and 

interactive discussions, the programme covers key topics 

such as sustainability, smart packaging, and cutting edge 

technologies. Best of all, access to this comprehensive 

educational content is free, providing a valuable opportunity 

for professionals to gain new perspectives and stay ahead 

in a rapidly evolving industry.

Don't miss the chance to experience Packaging 

Innovations & Empack 2025 first hand.  You can 

register for your free visitor pass to gain exclusive 

access to ground breaking packaging 

innovations, industry leading brands, 

and the speaker conference programme. 

Just scan the QR code for further details. 
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The packaging industry is on the lookout for its next 
visionary leaders, with entry submissions for the 2025 

Future Trai lblazers Awards now open,  with winners 
announced at Packaging Innovations & Empack 2025 in 
Birmingham next February.  

The programme aims to spotlight and reward the industry's 
most innovative and forward thinking professionals who are 
reshaping the future of packaging. These include individuals 
who are shaping the future through their work as technol-
ogists, designers, and print technicians; engineers and 
production operatives; sustainability managers and special-
ists; project managers, artwork coordinators, and production 
leaders; and those excelling in operational roles such as 
buyers, supply chain managers, logistics experts, and quality 
assurance professionals. 

Organiser Easyfairs has announced that entry submissions 
for the 2025 awards are now open, free of charge, and will 
close on Sunday, November 10, 2024, at 5 pm.  

The winners will be announced as part of the conference 
programme at the UK's flagship packaging exhibition, 
Packaging Innovations & Empack 2025, taking place on 12 
and 13 February 2025 at the NEC in Birmingham.  

 

EXCEPTIONAL TALENT 
The judging panel for 2025 includes Jude Allan, interim 
managing director of OPRL; Martin Kersh, executive director 
at the Foodservice Packaging Association; Peter Macqueen, 
principal lecturer at Sheffield Hallam University; Ian Roe, 
director at Mercury Search and Selection Limited; Jo 
Stephenson, managing director at PHD Marketing; and 
Emma Verkaik, chief executive officer at BCMPA. 

‘I am truly delighted to be part of this exciting initiative, and 
I can't wait to help spotlight the exceptional talent emerging 
in the packaging industry,’ said Emma Verkaik of the BCMPA. 
‘This is a unique opportunity to recognise and reward young 
trailblazers who are already making a significant impact and 
shaping the sector's future. It is all about celebrating the 
passion, innovation, and fresh perspectives they bring. I am 
hopeful we will see a strong response this year, so start 
thinking about who you might nominate – now is the time to 
honour the rising stars driving real change!’   

‘I am incredibly excited to see who will join our next group 
of Future Trailblazers!’ said Jude Allan of OPRL. ‘If you have 
noticed someone starting to make their mark, please 
consider nominating them. We are passionate about 
celebrating those blazing a trail early in their careers in the 
packaging industry. This is a great opportunity to showcase 
the brilliance of our field and inspire others to consider 
packaging as an exciting and rewarding career choice.’ 

At the 2024 Packaging Innovations & Empack exhibition, 
three Future Trailblazers were honoured for their pioneering 
contributions to the future of packaging. Lucy Boston, head 
of marketing and communication at Carlton Packaging, 
Chris Yapp, director at Tri-Locker, and Abigail Sawyer-Parker, 
packaging technologist at ProAmpac, were celebrated for 
driving consumer centric innovations.  

Don't miss your chance to be part of the 2025 Future 
Trailblazers Awards! If you or someone you know is significantly 
impacting the packaging industry, submit your nomination 
now. Whether you are pushing the boundaries in design, 
engineering, sustainability, management, or operations, this 
is your opportunity to gain recognition as one of the industry's 
brightest talents.

After a successful launch in 2024, the Future Trailblazer initiative, in partnership with IOM3 and Mercury Search & Selection, returns for 2025.

WHAT YOU NEED TO NOW...  
• Recognising outstanding individuals who are driving 

innovation and shaping the future of packaging. 
• Focus on individuals who are relatively new to the 

sector (within their first 10 years). 
• Five categories: Designing the future; production 

pioneers; sustainability visionaries; management 
excellence; operational champions. 

• Winners announced at Packaging Innovations & 
Empack 2025 (12 and 13 February 
2025, NEC, Birmingham). 

• Free to enter. 
• Closing date: November 10, 2024, 

at 5 pm.  

• Enter by scanning the QR code. 

ARE YOU THE NEXT PACKAGING TRAILBLAZER?  
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Every year, new innovations emerge that revolutionise the 

industry. From automation and artificial intelligence to next 

generation inks and coatings, technological breakthroughs are 

unlocking efficiencies. However, while these advancements 

help to optimise print quality and improve throughput, they 

also put a strain on the industry’s skills requirement. 

As the technology used in packaging becomes more 

complex, the sector finds itself in growing need of expertise, 

and this presents a problem. The talent shortage in packaging 

is no great secret; for several years the industry has been 

struggling to attract employees, leaving a growing demand for 

skilled workers. Often, people beginning a career in pack-

aging come from other industries rather than straight from 

education, suggesting there may be a lack of a 

clear pathway for people to enter this industry. 

At the same time, the growth of the  

e-commerce sector is only increasing 

demand for packaging solutions. This 

means the skills shortage in the industry 

could be limiting potential growth. 

Overcoming this challenge by attract-

ing new recruits and retaining existing 

talent should therefore be a priority for 

any business in the sector. 

 

THE KNOWLEDGE  

THEY NEED  

Finding new skilled workers is not an 

easy proposition, but the answer lies  

in bolstering the training and education 

provision in the UK. Courses like Sheffield Hallam’s 

BSc packaging professional degree apprent-

iceship programme are key to nurturing  

new talent. This four year programme 

imparts students with a detailed 

understanding of the key issues 

in the packaging industry, covering emerging trends 

that are reshaping the sector as well as knowledge 

across the key processes, substrates, technologies and 

industry challenges. 

The course is designed to arm students with the skills and 

knowledge they need to thrive in the increasingly complex 

packaging sector. As the only higher level degree apprent-

iceship dedicated to packaging in the country, it aims to 

provide a clear pathway into a career in the industry while 

raising the status of packaging as a career option, promoting it 

as a dynamic, engaging, and fulfilling sector.  

As well as building new talent, courses like this one can help 

increase employee retention. Providing training for existing 

employees can open new career opportunities for them, 

helping to improve their understanding of the industry across 

its many complexities, and provide the much needed support 

for future leadership roles and responsibilities. 

 

DEVELOPMENT AND SUCCESS  

Chris Wood is one such graduate who came to the higher 

degree apprenticeship BSc packaging professional programme 

from an existing career in packaging. Now working as business 

development manager at Smurfit Kappa, Chris attributes his 

success to having taken the chance to develop his skills 

through this course. 

‘I have worked in the packaging industry for over 

10  years ,  and I  wanted to develop my 

personal and professional skills further,’ 

said Chris. ‘I felt the course was a 

great opportunity to achieve a 

recognised Bachelor of Science 

(BSc) qualification. An 

integrated degree app- 

renticeship was the perfect way 

to pursue my career goals and 

develop my skills.’  

Chris has since gone on to win 

the Apprentice of the Year award at 

the Inspirational Student Awards 2023, 

with the judges recognising his commit- 

            ment to ongoing professional development and 

career progression.  

Chris continued, ‘The degree apprenticeship has been 

integral to my development and the success. The course 

has given me the foundational skills needed to reach my full 

potential. I have exceeded my expectations and would 

recommend this course to anyone ambitious and looking to 

further develop their career.’ 

Ensuring packaging remains an attractive career 

option requires investment in people. Faced with a growing 

need for expertise, nurturing talent and encouraging people 

to enhance their skills and knowledge will be instrumental in 

the years to come. Programmes like Sheffield Hallam Univer-

sity’s higher degree apprenticeship packaging professional 

course provide an outstanding opportunity to do so, increas-

ing the flow of skilled professionals into the packaging industry 

and building existing talent.

As the packaging industry moves forward, the need to nurture 

new talent is becoming increasingly clear.

To find out more about the Sheffield Hallam Higher 

degree and apprenticeship packaging professional, 

please visit www.shu.ac.uk. 

C L O S I N G  T H E  P A C K A G I N G  S K I L L S  G A P  
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Starting a new business is an exciting journey filled with 

endless possibilities, but it comes with its fair share of 

challenges too. One of the most important, yet often over-

looked, aspects of building a successful start up today is 

making sure your business is environmentally friendly 

r ight from the ‘get go’. In a world where consumers are 

increasingly choosing brands that care about the planet, 

adopting sustainable practices isn’t just a good idea, it 

is essential. 

And, where better to start than with your packaging and 

print materials? 

 

PART OF YOUR DNA 

When you are launching a start up, it can feel like there are a 

million things demanding your attention. It is easy to think of 

sustainability as something to tackle later when the business 

is more established. But here is the thing: building green 

practices into your business from day one can actually 

make things easier in the long run. 

Think about it this way – if you start with eco friendly 

packaging and print solutions now, you won’t have to 

overhaul your operations later. Plus, it shows your customers, 

and potential investors, that you are serious about making a 

positive impact. It is not just about being responsible, it is 

about setting your brand apart in a market that values 

sustainability more and more each day. 

 

Y O U  J U S T  N E E D  T O  K N O W  W H E R E   

T O  L O O K  
One of the biggest myths around sustainability is that it is 

expensive. As a start up, you are probably already keeping a 

close eye on every penny, so the idea of spending more on 

sustainable materials might feel like a stretch. But here is the 

good news: it doesn’t have to be. 

At Formara, we have been working with start ups for years, 

helping them find cost effective, sustainable solutions that 

fit within their budgets. Whether it is sourcing recycled 

materials for your packaging or using printing processes 

that reduce waste, there are plenty of ways to be green 

without breaking the bank. And the best part? These 

practices can often save you money in the long run. 

For example, here at Formara, one thing we did was make 

the switch from using plastic business card boxes to using a 

paperboard that is fully recyclable and compostable. This 

was a great way to show we were environmentally friendly 

and to uniquely stamp our brand on the product to showcase 

our values using creativity. 

 

THE PAY OFF  
Choosing sustainable options isn’t just good for the environ-

ment, it is good for your business too. More and more 

consumers are looking to support brands that share their 

values and being eco friendly is a huge part of that. By 

committing to sustainability early on, you are building a 

brand that people can trust and believe in. 

But it is not just about customer loyalty. As governments 

tighten regulations around packaging and waste, being 

ahead of the curve on sustainability could save you from 

future headaches and expenses. Starting green now means 

you will be ready for whatever changes come down the road.  

As you will see from a real situation where Formara has 

help an established brand to ‘go greener’ which had both 

environmental and financial benefits! 

 

TRANSFORMING TO SUSTAINABLE 

CHOICES 
Formara had the opportunity to assist a high end fragrance 

company in its journey towards sustainability. The client was 

As an envi ronmental ly  responsible  company i tse l f ,  and a lso  

one that cares about i ts  customers,  Formara is  always wil l ing 

to share knowledge.  Here,  the company looks at simple ideas 

for  smal l  companies  and start  ups who are looking for  more 

sustainable packaging and print materials.

G R E E N  F R O M  T H E  G R O U N D  U P !  
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initially using a less eco friendly and expensive material for 

its blotters. By switching to Nautilus SuperWhite 100% 

Recycled Paper 300 g/m2 ,  we helped them make a 

significant positive environmental impact while also 

achieving a dramatic cost saving. This change not only 

reduced their carbon footprint but also aligned perfectly 

with their brand's luxury and sustainability ethos.  

Can you image the amount of money they would have 

saved if they had done this from day dot! 

 

DOING SUSTAINABILITY RIGHT 

Take BrewDog for instance, the Scottish craft beer company, 

which has become a leader in sustainability within the 

beverage industry. As a start up that quickly grew into a 

major player, BrewDog made sustainability a core part of its 

business. The company has implemented a ‘zero waste’ 

initiative in packaging by eliminating unnecessary plastics 

and opting for recyclable materials. Additionally, BrewDog's 

commitment to reducing its carbon footprint led it to 

become one of the world’s first carbon negative breweries. 

Then there is Upcircle, a relatively new UK based start up, 

which began with the idea of repurposing used coffee 

grounds into skincare products, but its commitment to 

sustainability extends beyond the core products. As an eco 

conscious brand, it also prioritises sustainable print materials 

for all of its packaging and marketing materials. 

From the beginning, Upcircle has used 100% recycled paper 

and cardboard for product packaging, which is printed 

using eco friendly inks. The company’s marketing materials, 

including business cards, leaflets, and shipping labels, are all 

made from post consumer recycled content, ensuring minimal 

environmental impact. Upcircle even avoids glossy finishes 

and plastic laminates to make its packaging fully recyclable 

and compostable. 

YOUR PARTNER IN BUILDING A GREEN 

BUSINESS 
Formara is passionate about helping start ups and smaller 

companies thrive, whilst staying true to sustainable values. 

It believes that no business is too small to make a difference, 

and will help to provide you with the tools and support you 

need to get there. 

Whether you are just getting started or looking to grow, the 

company can help you find the right sustainable packaging 

and pr int  so lut ions that  a l ign with your  goals ,  and 

your  budget .  

Starting a new business is tough, but making sustainability 

a part of your journey from the beginning doesn’t have to be. 

By choosing eco friendly packaging, print materials and 

suppliers, you are not just helping the planet, you are building 

a brand that stands out in today’s market. 

Remember, being green is about more than just doing the 

right thing. It is about building a smarter, stronger business. 

And with Formara by your side, you have got what you need 

to make it happen. 
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Whether the biggest global brand or the smallest 
artisan producer, packaging is probably the most 

important item in your sales and marketing toolbox. 
Having the greatest and most innovative product in its 

category is not enough. It must be supported by packaging 
that matches and enhances the potential of your carefully 
crafted and expertly manufactured skin cream/hair moisturiser/ 
vegan chocolate/flavoured gin/session IPA/Nosecco/vape 
juice/CBD gummies/fish food, etc. 

To kickstart the consumer journey, packaging is likely the 
first point of engagement between your brand and your 
customers. Whether they are trying a new product or making 
a repeat purchase, the ‘moment of truth’ is a well documented 
and understood part of the retail experience, both in-person 
and online. Packaging’s part in this decision making process 
is critical, being both aesthetic and tactile. Packaging goes 
on to provide an intimate and repetitive engagement lever, 
helping keep your brand and product top of mind and driving 
repeat business. From low end carton board cereal boxes 
to high end glass perfume decanters, we each engage daily 
with products purchased days, if not weeks and months, 
beforehand. Alongside the product itself, packaging is ever 
present in a brand’s interactions with consumers.  

Such waypoints along your packaging journey illustrate 
the need to be as creative, dynamic and engaging as 
possible with your design and execution. From the simplest 
label applied to a glass jar to direct decoration of the jar itself, 
the potential to bring your packaging – and your brand’s 
personality – to life is immense. And many choose London 
Packaging Week as the ideal starting point. 

 

ALL PACKS GREAT AND SMALL  
Let us start with the pack structure itself. Advances in 
materials and machinery mean even the wildest shapes 
and streamlined profiles can now be realised and commer-
cialised, and often from previously unsuitable substrates. 
Paper and microflute corrugate can be used to create 
lightweight yet strong sliding sleeves, telescopic tubes, 
dodecahedron boxes and fibre based bottles, whilst mono-
material plastics can be shaped, stretched and shrunk 
in various creative ways and rigid formats moulded into 
complex shapes that set your packaging apart from the rest. 
3D modelling and printing allow structures to be tried and 
tested digitally and physically before being put into production, 
ensuring structural suitability and usability. 

Once you have settled on a material/shape combination, 
an endless array of decoration techniques then present 

themselves. All are being advanced on an almost day to day 
basis, making them suitable for an ever increasingly number 
of application environments and end uses. Take full colour 
variable data printing, which is now available to more of the 
market than ever before owing to leaps in digital printing 
processes. Those for directly printing variable data onto 
glass and other cylindrical surfaces are a perfect example 
of this and present a smorgasbord of design potential for 
designers and brands alike. This can be used to create 
emotional attachment and enhance exclusivity. Analogue 
print processes are keeping up with the pace too, if you think 
of such things as photosensitive (light), thermochromic 
(temperature) and conductive (electricity) inks, which can 
be used to produce packs that are essentially functional 
and/or highly engaging. 

Finishing and embellishment techniques bring another level 
of creativity to the table, and are able to take the blandest, 
dullest piece of packaging and elevate it to a whole another 
level, using embossing, foils, metallisation, spot colours, 
varnishes and die cutting to create visually appealing and 
tactile packs. Whether needing to implement Braille or wishing 
to include lenticular or other visual elements into the design, 
this presents further opportunity to go wild and take your 
packaging to the next level. 

Let creativity know no bounds when it  comes to packaging for your products. Easyfairs highlights the importance of packaging.
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BEYOND THE BOX  
Don’t, however, let your creativity conclude with the physical 
pack. Today, myriad smart and connected packaging tools 
exist to take your packaging from the physical world into the 
digital realm. This gives you the best of both worlds and 
consumers another route to interact with your brand. Whether 
using QR codes and the like for authentication purposes or 
augmented reality to gamify engagement, it is quite literally 
a whole other world for you and your brand, realised through 
packaging. No longer are interactions confined to the 
supermarket shelf or store cupboard, now they can take 
place everywhere and anywhere there is a connected 
device present. 

For any brand, this is a highly valuable proposition. It gives 
you the ability to connect with consumers on a personal 
level and often through a device they have in their hand or 
pocket most of the day. This gives your brand exposure to 
those who matter the most – the consumer – on a previously 
unattainable level. Of course, consumers will expect a payoff 
for this level of engagement, but if you can deliver on that 
through discounts, freebies, prizes, etc, you will create 
a priceless emotional attachment and connection with 
your brand. 

There is also the ability to use the likes of accessible QR 

codes or a connected packaging platform to make packaging 
practical. Such tools are used to assist those with a visual 
impairment or other challenge to engage with the world 
around them. When deployed on pack, this makes your 
product accessible to even more of the market and 
positions your brand as a socially responsible enterprise with 
the needs of the wider world at heart. 

All these tools and many more already exist today. Tomorrow 
even more will exist, making it as easy as it is important to make 
your packaging your own. An event such as London Packaging 
Week furthers this by providing the perfect playground to learn 
about and explore these opportunities, as well as to meet with 
and hear from those designing, developing and introducing 
cutting edge packaging concepts into the market. 

Make sure you are there, and raise your profile and 
presence by putting your own stamp on bottles and boxes, 
to own your brand’s personality through packaging.

Registration is now open for London Packaging Week 
2024, which takes place 11 and 12 September at ExCeL. 
For further information, please see 
www.londonpackagingweek.com 

Advertising options include: 
• Front cover campaign package from £3500 
• ‘Tech it out’ technology focused double page spread £1750 
• £1200 full page ad, £695 half page, £375 quarter page or strip ad. 
• Newsletter sponsorship £550 per month. 
• Featured products/company showcase £350 for 3 months, £500 for  

6 months, £750 for 12 months 
• Ad banner or video £350 per month. 
• Hyperlinked PR with web and social media coverage just £250. 
• Targeted emailouts just £750. 
• Other options including front covers, knowledge guides, sponsorships, 

competitions, digital promotions, available.



The green team 
Editorial: susan@earthisland.co.uk   
Advertising and promotions: david@earthisland.co.uk 

 
 
 

As a business you simply have to be green. But not all businesses can afford expensive consultants or certification. 
Green Solutions will act as your very own FREE environmental consultant and help you through that journey. 

Green Solutions’s purpose is to give businesses a platform to highlight all the positive steps that they continue  
to take to improve the sustainability of what they do and reduce impacts on the environment. It also offers a 
look at environmental technologies and sources of supply, as well as useful ‘help’ articles to give ideas to green  
up business. 
 
Editorial themes 
• How can technology clean up my business? 
• Paper: Is virgin fibre all bad? 
• Why does ‘nature’ matter to my business? 
• Waste minimisation  
• What’s carbon offsetting all about? 
• How can small business manage sustainability? 
• Energy and the need for renewables 
• Greening up your office space 
• Certification explained 
• Best ideas to start your sustainable journey 
• Green in the workplace: getting employees enthused 
 

S O L U T I O N SG R E E N
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S O L U T I OG R E E N

N O . 3 6  W I N T E R  2 0 2 3



                       12    GREEN SOLUTIONS   AUTUMN 2024  

WWW.GREENSOLUTIONSMAG.CO.UK 

                                                A
UTUMN 2024   GREEN SOLUTIONS   13

WWW.GREENSOLUTIONSMAG.CO.UK 

Balance is important in everything, but in business it is 

imperative. Weighing the vital importance of success 

and making profit with running a good business that has the 

right ethics at heart, can be a challenge in a market where 

competition is rife and getting the job done, quickly and cost 

effectively to the highest quality, is the most important thing. 

Unless you are a big business brand, trying to fit everything 

into the hours that you can work before you fall over can be 

daunting. Budgets are squeezed. And, the desire to do 

anything other than your basic job becomes just that  – 

‘desire’ rather than actions. 

So, in this business environment, how does being environ-

mentally friendly fit, and how do you rationalise spending 

time and sometimes money on something that might have 

intangible benefit? 

 

IT  JUST MAKES BUSINESS BETTER  

The most compelling reason for putting sustainability front 

and centre of your business strategy is that it will make what 

you do better. It will help staff to be more productive, happier 

in their work, and empowered to take responsibility and 

ownership of what they do. It will not only please customers 

and clients, but answer the number one demand from 

consumers right now – that a product or service has to be 

green, and the supplier needs to be an eco friendly company. 

It is no longer a nice thing to be, but an essential. It will clean 

up your business, so that you remove waste, minimise time 

taken to turnaround tasks, and lessen costs and use what 

you have better. It will make you more efficient. It will get your 

business ready for success now, but also in the future. 

 

SO, WHERE DO YOU EVEN START? 

Every one of us has our bit to do when it comes to being 

sustainable – no matter how small. 

The best way to create the balance between good business 

and care for the environment is to start with the little things 

and when you see the positive impact they have on business, 

then it is worth thinking about the bigger projects, or where 

you would like to make investments.  

The vast majority of businesses in the UK fall into the small 

to medium sized category. It is not big business that drives 

the country, but SMEs. Many of these cannot afford their own 

dedicated environmental specialist, a department of experts 

to help, or even outside consultancy. Most rely on what 

can be done by already harried business owners, or 

members of staff who care enough to want to help implement 

environmental strategies. 

So, start simple. Start with a sensible and achievable 

target. Start by looking at what you can do that has little or 

no cost. Small steps lead to big leaps and as you move on, 

you will see how much better your business becomes – and 

remember that you can never just become environmentally 

sound and that it is it. It is a continuous development and will 

evolve as your company does. It is a live thing that will keep 

changing, moving and growing, so give it room to breathe. 

For instance, simply instigating good housekeeping of your 

stocks will lead to less waste, thus less cost to you (for no 

cost); getting staff involved with recycling (maybe holding a 

fun contest to see which department can recycle most), will 

make everyone feel involved; getting your employees to 

‘save’ – switch off lights and equipment when not in use, cut 

the amount of water in the kettle, will start to save you on 

energy costs. Very, very simple things that help your business, 

but also help the planet. Do that before you think of investing 

in a full set of solar panels for your roof – get your company 

thinking green first. 

Start by looking at your business now and taking note of 

what and where you can improve. Take an informal audit 

of your business and ask yourself pertinent questions. Tools 

to do this can be downloaded for free from our website at 

www.greensolutionsmag.co.uk. There is loads of free 

information, steps to take, actions to do today, reading and 

knowledge, and lots more to help smaller businesses. 

BALANCING BUSINESS 
I f  y o u  m e a s u r e  a n d  m a n a g e  y o u r  b u s i n e s s  s u s t a i n a b l y ,   

y o u  w i l l  n o t  o n l y  i m p r o v e  y o u r  s u c c e s s ,  b u t  w i l l  l i m i t  y o u r  

i m p a c t s  o n  t h e  e n v i r o n m e n t  t o o .

BALANCE IT OUT  

• Understand and measure your business – do 

an informal audit and/or check out your carbon 

footprint via an online calculator. This won’t give you 

an absolute figure, but it is a good way to get an 

idea and a starting point. 

• Define what you would like to achieve environmentally. 

Define how this will help your business generally. 

• What sort of carbon reduction will it make? How 

much energy will you save? Will there be waste 

reduction? Will you reduce the amount of raw 

materials that you use? 

• Make a statement, set a target you want to achieve 

and give it a deadline. 

• Get started. 

WWW.GREENSOLUTIONSMAG.CO.UK 

A survey of senior business executives and ‘leaders of 
tomorrow’ shows that the scarcity and depletion of 

natural resources is one of the most pressing challenges 
facing humanity today, and that social and environmental 
value should be focused on over shareholder value. The ‘Voices 
of the Leaders of Tomorrow’ study was conducted by the 
Nuremberg Institute for Market Decisions (NIM) in collaboration 
with the St Gallen Symposium (SGS). It surveyed 650 top 
talents from the international network of the SGS and 250 
senior executives from the world's highest grossing comp-
anies about their perspectives on the issue of scarcity of 
natural resources. 

 

IN AGREEMENT  
The two generations of current and future business leaders 
agree that promoting the conservation of natural resources 
is of paramount importance and are urging businesses to 
turn their priorities upside down. Some 92% of current senior 
business executives and 81% of leaders of tomorrow stated 
that promoting natural resource conservation must be 
prioritised, even if it slows down economic growth in the 
short term. 

Furthermore, the majority of both leaders of tomorrow (83%) 
and senior executives (68%) believe that environmental and 
social value should be more important than shareholder value. 

 

 

Ideja Bajra, a student entrepreneur in the UK, elaborates on 
this belief, saying: ‘Companies are increasingly integrating 
social and environmental values, driven by consumer 
demand, regulatory pressures, and a genuine commitment 
to sustainability. This shift, however, varies widely across 
industries and regions. While some organisations genuinely 
prioritise these values, others may engage in greenwashing 
for marketing purposes.’ 

 

URGENT PRIORITY  
Additionally, both generations indicate that businesses, 
politicians, and consumers need to do more to ensure 
sustainable management of scarce natural resources. 
However, they also see an opportunity for businesses,  
with the scarcity of natural resources already acting as a 
catalyst for sustainable transformation processes according 
to 72% of leaders of tomorrow and 69% of senior executives. 

Dr Fabian Buder, head of the ‘Voices of the Leaders of 
Tomorrow’ study at the Nuremberg Institute for Market 
Decisions, said: ‘Our findings demonstrate a clear intergen-
erational consensus that addressing concerns around 
natural resource conservation is considered an urgent 
priority. There is also agreement that on all levels – political, 
corporate, and consumer – we need to be doing more to 
manage resource scarcity considering the critical issue it 

presents, and it requires strategic foresight and 
transformative action.’ 

Felix Rüdiger, head of content and research 
at St Gallen Symposium, said: ‘To transform 
business in an age of scarcity, we need to 
explore the extent to which supply side 
focused strategies of merely shifting 

resource exploitation elsewhere must 
be complemented by demand side 

considerations – and a broader 
rethinking of business models – 

when addressing scarcity.’

PUT NATURE FIRST
E c o n o m i c  g r o w t h  c a n n o t  c o m e  a t  t h e  e x p e n s e  o f  r e s o u r c e  conservation. There is a consensus that social and environmental value ought to trump shareholder value.
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Green Solutions online magazine 
• Full page A4 advert : £1250 
• Half page advert: £650 
• Quarter page/strip advert: £350 
 
Green Solutions website 
• Box ad (for three months): £350 
• Box ad (for six months): £550 
• Box ad (for one year): £750 
 
Social media packages also available on request.



 
IndPrint magazine covers the whole industrial print market, from glass to ceramics, from wall coverings to 
garments, from wood and metals to 3D, from construction to industrial packaging, bringing information on this 
very exciting opportunity.  

This website and e-newsletter explores the technology, the applications, the resources needed, and the 
machines you need to know about, as well as bringing you news and views on the market and its future.  

Advertising options include: 
Specifically targeted at decisions makers in the industrial 
inkjet and 3D printing markets. 
• Sponsorship of newsletter: From £550 per month. 
• Featured section: From £350 per month. 
• Web banners: From £350 per month. 
• E-mail blast to targeted audience: £850 
• Social media campaigns: From £500



The Solutions websites  
 
www.earthisland.co.uk    www.packagingsolutionsmag.co.uk    www.greensolutionsmag.co.uk    www.indprint.uk 
 
Our websites are packed with exciting opportunities for promotion on our online and digital publications: 
 
• Featured companies and products 
• Standard box advertising 
• Sponsorships  
• Dedicated bespoke pages 
• Listings 
• Video opportunities 
• Links back to your own information,  
• Daily/weekly news service for you to populate your own websites 
 
We also have a series of e-newsletters that include sponsorship,  
adverts and more. Please let us know what interests you. 

S O L U T I O N S
P R I N T

S O L U T I O N S
G R E E N

S O L U T I O N S
P A C K A G I N G

P R I N T
I N D

Advertising options include: 
• Ad banner £350 per month  
• Videos £350 per month. (£300 for  

3 months, £250 for 6 months) 
• Hyperlinked PR with web and social 

media coverage just £250 (£200 for  
3 months). 

 
Ad sizes on request



New for 2025 – The Solutions Awards 
  
The idea 
To award companies and people who are excelling within the industry, and focused on the best people and 
principles within print, packaging and design. 

Rather than just looking at the quality of print, which can be subjective at best, these awards will be judged 
against the backdrop of sustainable and socio-ethical approaches. 

The awards will be run year round, with a number of categories available including business of the year, sustainable 
company of the year, CEO/director of the year and customer service team of the year. 

The awards will be run predominantly online, as our focus will be on supporting the winners with a promotional 
and marketing package as part of their win, to give them something tangible and worthwhile to drive business 
forward and to allow maximum benefit. 

The awards will develop worldwide and it would be logistically difficult for all of our winners to attend a 
localised ceremony. 

  
Benefits to being a partner 
Great brand extension in print and online: Unrivalled chance to promote your company within the industry. 
• Year long coverage in the Earth Island publications and online, plus other promotional opportunities. 
• A package of editorial, advertising and online content across our portfolio. You can choose to run that in either 

Print Solutions, Packaging Solutions, Green Solutions or IndPrint – or a mixture to suit your needs. 
• Your logo on all awards’ collateral and the dedicated website page. 
• A full page ad in the post awards commemorative handbook, which will showcase the winners and sponsors. 

  
All this for just £2500 as a category sponsor, with year round promotion. 
  
Call David on 01892 522563 or 07711 004558 
  
Further information specific to our awards can be sent to interested parties.



Media packages and promotional opportunities 
 
We will work with you to get the best results. As well as a number of advertising opportunites, we will deliver a 
package that includes credible editorial. We also offer a wide range of options, including: 
 

• A wide range of knowledge sharing/ market specific 
handbooks 

• Augmented reality covers 
• Bellybands 
• Bookmarks 
• Contract publishing 
• Copywriting, PR and editorial assistance 
• Embedded video, audio and hyperlinks (yes in the 

printed page)  
• Events, roundtables, seminars, conferences, training 

days and networking opportunities 
• Gatefolds 
• Inserts and outserts 
• International Print Day 
• Licensing and syndication 
• List rentals and targeted e-mail blasts 
• Market surveys and reports 
• Opportunities within our Out of Print section including 

sponsorships, competitions and networking support 
• Opted-in e-mail database of over 35,000 

• Purl campaigns 
• Registered postal database of over 28,000 
• Social media promotions 
• Specialised front covers. We will work with you to 

show your products off to their best 
• Sponsorships 
• Tech-it-outs for your latest products 
• Website advertising and videos  
  
And, lots of other creative ideas to get you noticed – 
give us a call and we will explain more.  
We are here to help. 
 
 
Contact David at: 
david@earthisland.co.uk 
01892 522563/07711 004558 



Mechanical data: online advertising 
Print Solutions  
• Home/news: Scrolling banner ads 700 x 250 
• Home/news: static ad box 250 x 250 
• Events page: static box 250 x 250  
  
Packaging Solutions  
• Home/news: Scrolling banner ads 980 x 180 
  
Green Solutions  
• Home/news: Scrolling banner ads 980 x 180 
• Sponsored pages: Green actions: 600 x 145 
• Sponsored pages: Resources: 430 x 150 
  
IndPrint  
• Home/news: 298 X 298 
• Featured page: Scrolling banner ads 500 x 200 
  
A number of other opportunities are available including sponsored video, featured products and services, 
podcasts, suppliers’ listings, downloadable guides and more, or we can tailor make a package suited to 
your individual requirements. 
  
Call David on 01892 522563 or 07711 004558 who can talk you through all the options available and how they can 
best serve your business.
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Mechanical data: magazine pages

Other formats 
Web banners  
Long portrait – w980 x h205 pixels 
Bound inserts 
A4 plus 100 mm on the bound edge (saddle stitched)  
3 mm on all edges (perfect bound) 
Loose inserts 
 
Can be up to 200 x 290mm 
 
We would be very happy if you would provide us with a press ready pdf with 
all your images encapsulated (300 dpi), fonts embedded, transparencies 
flattened and artwork centred, in CMYK colour mode. 
There also needs to be a 3 mm bleed on each edge. Please create your PDFs 
by distilling PostScript or eps files to minimise trapping. 
If you have any problems, please just give us a call.  
We are here to help. 
T: 01892 522563 
M: 07711 004558 
or e-mail steve@earthisland.co.uk

Double page spread 
Trim 420 x 297mm  
Bleed 426 x 303mm

Full page 
Trim 210 x 297mm  
Bleed 216 x 303mm

Half page vertical 
Trim 105 x 297mm  
Bleed 111 x 303mm 
 
Half page horizontal 
Trim 210 x 149mm 
Bleed 216 x 155mm

Quarter page strip 
Trim 210 x 50mm 
Bleed 216 x 56mm 
 
Quarter page 
Trim 105 x 149mm 
Bleed 111 x 155mm
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