
cameras, a bungee cord strapping system and reinforced 
side curtains. The trailers are comprise a 400 mm high lower 
level compartment as well as a seven foot high upper 
compartment, allowing for the protected and stabilised 
transportation of wide format media. 

‘There are so many benefits to Premier, in having our own 
fleet,’ explained Steve. ‘But by far the biggest beneficiaries are 
our customers, as orders can often require an urgent response 
and our teams are permanently on hand waiting to provide 
just that.’ 

These investments further highlight Premier’s commitment 
to the future and to improving the overall levels of service 
provided to customers. 
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Through its nine specialist divisions, Premier Paper offers 
the best in terms of service, and a high level of guidance 

and advice, specifically tailored to each sector. 
Its comprehensive portfolio comprises office papers, 

digital papers, creative papers, envelopes, reels, packaging, 
wide format, carbonless, coloured, graphical boards, self-
adhesives and labels. It holds more than 5500 different 
products throughout its network of 16 local branches across 
the UK – from Newton Abbot to Dartford, from Southampton 
to Glasgow, and from Liverpool to East Anglia. Its centrally 
located main warehouse in Birmingham operates 24 hours  
a day, five days a week.  

  
EVEN MORE SOLUTIONS 
Premier Paper works as an integral part of its customers’ 
businesses, whether they are printers, designers, corp-
orates, public sector organisations, or other paper spec- 
ifiers, providing a first class service, whilst sharing extensive 
knowledge and experience, and supporting sustainability 
through its environment and business standards. 

Now, the company has boosted its service capabilities to 
display graphics customers even further. 

Premier’s Dartford facility has undergone a series of 
developments to help ensure that the merchant meets the 
ever growing demand of the sign and display industry.  

In 2019 Premier, one of the UK’s leading suppliers of paper, 
packaging and print media, opened the doors to its new 
48,000 square foot facility in Dartford. Since then, it has 
invested in technology and equipment to help meet the 
needs of their display graphics customers.  

Steve Jones, Premier’s director for display sheets and 
thermoplastic, explained: ‘Customer expectations are 

shifting. Increasingly, customers have different require-
ments that need alternative solutions with a rapid response 
and turnaround. Realistically, this can only be delivered when 
offered from under one roof.’ 

 
LISTENING AND HELPING 
Premier has also invested significantly in conversion 
machinery to ensure that every customer requirement can 
be delivered from the same location, helping to speed up 
and improve the conversion service offered to customers of 
thermoplastic products. One such machine is the Schelling 
FK6, a plastic and composite panel saw, that cuts with speed 
and precision, on sheets up to 120 mm thick. The company 
also added the Cauhe GH 366, a high performance, heavy 
duty guillotine with the ability to cut up to 3660 mm wide 
sheets. Both machines join a semi-automated, wall mounted 
Streibig saw, giving Premier increased capabilities to cut 
products including Plexiglas, Foamalux, Etalbond, Marlon FSX 
and many more. 

Steve continued, ‘We have grown our depot in line with our 
customer demand. By listening to our customers’ needs, we 
have developed a conversion hub that strengthens our 
capabilities, giving them ease of access to all of our services.’ 

 
PROACTIVE APPROACH 
Premier operates its own dedicated delivery fleet and 
nationwide stock holding branches throughout the UK. 
Recent additions to the fleet include some a series of 18 
tonne delivery vehicles that have been designed specifically 
to the company’s specifications. Featuring some of the latest 
innovations in clean emissions and road safety, the vehicles 
also have an innovative twin floor trailer which is fitted with 
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PREMIER CUSTOMERS HELP CREATE NEW HEDGEROWS IN WEST YORKSHIRE 
Premier has teamed up with some of its customers and the 
Woodland Trust, to create new hedgerows in West Yorkshire.  

It is said that when the skies are clear and sun is shining 
there is no better place to be than out in the countryside, 
that couldn’t be truer when talking about the picturesque 
town of Keighley, nestled between the Airedale countryside 
and the Haworth Moorland in West Yorkshire – the location 
of Premier’s most recent tree planting day. 

With clear blue skies the weather could not have been 
more perfect as staff from Premier’s Leeds branch teamed 
up with Carbon Capture customers and, with shovels in 
hand, took part in a special tree planting project to support 
the Woodland Trust’s ‘Morehedges’ scheme.    

As part of the Woodland Trust’s woodland creation initiative, Morehedges provides saplings, advice and funding for 
new hedging projects of 100 to 1000 metres, at sites around the UK. Hedgerows are important features of the countryside 
as they create new wildlife corridors that connect trees with the surrounding landscape. 

Throughout the day, Premier and its customers successfully helped to plant over 500 saplings, including species 
of tree such as field maple, hawthorn, hazel and crab apple. These saplings will form part of a planned 600 metres 
of hedgerow for the area and will help to provide landscape corridors with the adjacent woodland areas as well as 
beneficial habitats that support small mammals, birds and insects.  

Hussein Ismail, Premier’s sustainable business director, commented: ‘This was not only Premier’s first tree planting 
event of the year but it was also the first one that we have been able to host in Yorkshire. The weather was on our side 
and we are thankful to everybody who attended, planted trees and helped to create a fantastic day.’ 

Premier’s work with the Woodland Trust began over ten years ago. The programme has grown to become the 
industry’s leading environmental initiative of its kind, with well over 600 customers fully signed up and committed to the 

cause. To date, the company and its customers have raised 
in excess of £1.37 million for the Woodland Trust, planting over 
354,000 trees and capturing over 82,000 tonnes of CO2; and 
the best part is 100% of all money raised through the Carbon 
Capture programme, goes directly to the Woodland trust 
to help create and maintain native woodland around the UK. 
 
To learn more about Premier’s Carbon Capture programme 
visit www.paper.co.uk

Known for its proactive customer service, environmental ethos, and a 
broad range of products, Premier Paper is able to answer the needs 
of today’s graphic arts and communications professionals whether 
they need an everyday paper or something special for an inspiring 
creative project.

GOING THE 
EXTRA MILE 

Susan Wright
signed off


